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To Be Priced Below De Luxe; 
Formal Debut April 22 


New Line Will Have Shorter Wheelbase Than De Luxe 
But Will Have Similar Body Lines; This Is 
Second New Model Within Week 


Detroit, April 18.—Breaking all precedents in the 
automobile industry, it is claimed the Plymouth Motor Cor- 
poration is formally announcing two new motor cars within 
the period of a week. A new de luxe Plymouth six was 


placed on public display last 
and De Soto dealers. 

A new lower-priced companion 
ear to this model—to be known as 
the Standard Plymouth Six—is now 
being distributed to the nation-wide 


Plymouth dealer organization. 

Both cars are in full production 
and will be formally announced 
on Saturday, April 22, and will be 
fpacked by an aggressive advertis- 
ing and sales eampaign, starting im- 
mediately. More than $6,000,000 
worth of the new cars have already 
been delivered to dealers. 

The further revelation that the 
new Plymouths will be backed by an 
active advertising campaign will 
have far reaching effects, it was 
asserted, as advertising on the new 
cars will be run in local newspapers 
in every one of the forty-eight 
states, it was learned. 

The de luxe Plymouth is priced 
from $495 up and is a car with 
112-inch wheelbase and many new 
features. 

The new Standard Plymouth Six, 
it was revealed, will sell for con- 
fiderably less than the de luxe 
model, and will have a shorter 
wheel base, but will retain all the 
basic engineering features found on 
ven the highest priced Chrysler 

otor cars, it is asserted. The new 
low-priced Plymouth will also have 
the same characteristic body lines 
of the de luxe Plymouth. 

The campaign will be inaugurated 
with an unusual hour’s broadcast— 
*Pace-Setters of 1933”—over the Co- 
lumbia network Friday night at 8.30, 
Eastern standard time. More than 
feventy people will take part in the 

rogram. The broadcast will be fol- 
owed up with newspaper advertis- 

to start the next day, when the 
¢ars will be on display at all Chrys- 
Jer, Dodge and De Soto dealers. 


OHIO SUSTAINED 
IN COMMON CARRIER 
PERMIT DENIAL CASE 


New York, April 18.—The Supreme 
ourt of the United States has up- 
ld the Ohio State Commission in 
ts denial of permit to C. A. Brad- 
y, doing business as Wolverine 
otor Freight Lines, who sought 
Barrier in to operate as a common 





rrier in Ohio up to the Michigan 

ne with a point in Michigan as 
final destination. Mr. Justice 
Brandeis delivered the opinion, says 

bulletin issued today by the Mo- 

x Truck Division of the National 
‘Automobile Chamber of Commerce. 

The state commission had held 
that the designated route was so 
badly congested by established mo- 
tor carriers that the addition of the 
a@pplicant’s proposed service would 
treate and maintain an excessive 
and undue hazard to the safety and 
security of the traveling public and 
the property upon the highway, the 
bulletin continues. 

This was held a valid exercise by 
the state of its police power, with 
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Saturday by Chrysler, Dodge 


LOUISVILLE SALES 
IN 1ST QUARTER UP; 
BEER TRADE HELPS 


Louisville, Ky., April 18.—Garland 
Lea, secretary Louisville Automo- 
bile Dealers Association, who is in 
closer contact with the local dealers 
and distributors of automobiles than 
any one man in the local industry, 
perhaps, today remarked that the 
dealers were feeling more cheerful 
than they had felt for a long time 


There have been sales made, and 
the sales are steadily looking better. 
The first three months of the year 
have shown a little increase for 
each month, as compared with the 
corresponding month of last year. 
For the three months there has 
been a gain of just 130 cars over 





last year for the same period. 
The cold figures show: 
1933 1932 
sc cacceene 397 313 
February ......... 276 272 
Ne end che each 318 276 
Te pie ok ie 991 861 


That isn’t a big increase, but at 
any rate it is a gain. For three 
years or more there had been an 
almost steady loss month by month 
and year by year, and that becomes 
disheartening. 

Prince Wells of the Prince Wells 
Company, Nash distributor, some 
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City Sales in Ist Half April 


Make Good Gains Over Last Year 





In This Issue 


First complete compila- 
tion of new passenger car 
registrations for January 
and February by makes 
and states appear on 
6 and 7 of this 


pages 
issue. 

First compilation show- 
ing the six truck makes 
leading in sales in Janu- 


ary as compared with 
their standing in Decem- 
ber appear on pages 4 
and 5 of this issue. 


CAR MAKERS HEAR 
ALCOHOL-GAS FUEL 
PLAN PROGRESSI 


New- York, April 18.—Legislative 
proposals which would compel motor 
vehicle owners to contribute to farm 
relief by requiring them to use 
motor fuel containing agricultural 
alcohol are receiving serious con- 
sideration by the Federal govern- 
ment, automobile manufacturers 
have been advised in a bulletin 
from Alfred Reeves, vice-president 
of the National Automobile Cham- 
ber of Commerce. 

Following a series of conferences 
between the economic, chemical 
and engineering authorities of the 
Department of Agriculture, and 
representatives of national motorist, 
petroleum, farm and automobile 
manufacturing organizations, all 
agencies of the department have 
been directed to extend their inves- 
tigations into the practicability and 
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FIVE STATES AND 5 MAKES 
SHOW INCREASES IN MARCH 


Detroit, April 18.—Passenger car sales figures for 
twenty-four states and the District of Columbia were released 


here today by R. L. Polk & Co. 


They show a total for this 


territory of 34,230 sales, against 41,694 in the same territory 


in March, 1932. 


per cent. ¢ 


If this ratio holds in the returns 


from the other twenty-four states | states 


still to be heard from the total pas- 
senger car sales this March will be 
approximately 75,850, as against 
92,192 in the same month of 1932. 
The really interesting thing about 
these figures, as so far released, is 
the fact that five states and five 
makes of cars actually have been 
able to show a gain over March a 
year ago. That this was done in the 
face of bank holidays and all the 
other obstacles encountered during 
last March makes the achievement 
a remarkable one. Arkansas, Flor- 


ida, North Carolina, Oregon and 
South Carolina as the states show- 
ing a gain. Dodge, Plymouth, Ford, 
Rockne and Austin are the makes 
on the March honor roll to date, . 


The decrease works out at about 1734 
KOs —— | system, 





The following table shows the 
and makes which have 
achieved a gain in March on the 
returns so far in hand: 


States Showing Gains 


March, March, 

1933 1932 
ArRaNONs o.0ce0 495 324 
PIOTIER occccce - 1,315 1,096 
N. Carolina .... 907 174 
ce ree . 529 512 
S. Carolina .... 531 373 

Cars Showing Gains 

March, March, 

1933 1932 
STE . 1,506 
Plymouth ...... 4,455 2,442 
OS s0sae Se 3,131 
Rockne ......-. 507 379 
Austin ©....+-+6 223 32 


a 
e 








Returns From Los Angeles, Cleveland and Detroit fo 
Early Part of Month Show Encouraging 


Uplift With Outlook Improved 





= New York, April 18.—Early returns on sales in key 
cities during the first half of April continue to be extremely 
PO ‘ 


DETROIT PLANTS 
BOOST SCHEDULES 
AS BUYING REVIVES 


| 
| 

Detroit, April 18.—Signs continue 
to multiply in automotive plants in 
this district that revival has begun 
in earnest. 

Chevrolet officials have just an- 
nounced that the forty-five hour 

week will continue at all that com- 
pany’s plants. This schedule of 
working hours was put in effect last 
week and orders pouring in make it 
imperative to continue operations on 
this basis. 

The Buick company this week 
placed its employees'on a five-day- 
a-week basis. Last week operations 
j were on a four-day basis and the 
week before three days’ work was 
the schedule. 

Operations at the Plymouth plant 
are in high gear, with shipments of 
the new lines going to dealers as 

rapidly as they can be gotten out. 

Hudson has been taking on em- 
ployees and reports indicates that 
this plant is stepping up its produc- 
tion rate each week. 

Officials here point out that pro- 
duction figures today mean more 
than they ever have in the past, be- 
cause of the almost religious care 
with which assembling is being kept 
in line with orders received. De- 
troit at the present time gives an 
impression of greater activity than 
has been the case in many, many 
months. 


TEXAS TRUCK LAWS 
FAIL TO AID RAILS 


Washington, D. C., April 18.— 
Widely heralded Texas restrictive 
regulations on truck transportation 
have not and will not yield the ex- 
pected railroad benefits, according 
to a statement by C. M. Fish, traffic 
manager of the Texas-Mexican Rail- 
road Company of Laredo, Tex. 
This railroad-made study is used in 
a brief by J, F. Shaughnessy, chair- 
man of the Nevada Public Service 
Commission, which was sent to the 
Federal administration for consid- 
eration in connection with plans for 
reorganization of the transportation 





Traffic which was expected would 
go by rail when the highly restrict- 
ed “for hire” motor transportation 
laws were enacted in Texas has 
merely shifted from the “for hire” 
vehicles to privately owned trucks 
of industry and producers, who will 
increasingly turn to use of privately 
owned trucks so long as it is more 
economical for them to transport 
their goods in that way, rather than 
by rail, Mr. Fish points out. The 
railroads must reduce their rates in 
order to meet other modes of trans- 
portation, is Mr. Fish’s conclusion. 

“The Texas-Mexican railway,” Mr. 
Fish states, “believes that rail, as 
well as for-hire truck operators, 
have placed too much dependence 
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favorable. 

Wayne County, Michigan, is the 
latest key point to report, and de- 
spite the most adverse weather con- 
ditions and with the community still 
suffering from banking difficulties 
a remarkable gain was shown over 
Passenger car sales in the first half 
of April a year ago. The actual 
figures for passenger car sales from 
April 1-15 this year are 1,314 as 
against 1,065 sold in the same period 
of April, 1932. 

Los Angeles, Cal., has enjoyed a 
wholly remarkable spurt in sales 
since the first of April. The total 
number of passenger cars sold up 
to April 11 was 586, with 58 trucks. 
This compares with 361 passenger 
cars and 39 trucks sold from the 
first to the eleventh of April, 1932. 
It also compares with 199 passenger 
cars and 34 trucks sold in the first 
eleven days of March this year. 
Dealers in Los Angeles believe that 
the long slump has been broken and 
look for increasingly favorable re- 
turns from now on through May 
and June. 

Readers of Automotive Daily News 
will recall that yesterday’s issue 
carried a report from Cleveland 
showing that passenger car sales in 
the first half of April broke last 
year’s record by a slight margin, 


CHRYSLER PLANT 
AT NEW CASTLE, IND., 
STEPS UP OUTPUT 


New Castle, Ind. April 18.—A 
pick-up in the automobile business 
has resulted in an increase in the 
production schedule for April at the 
Chrysler factory here and S. E. 
Welch, manager, said many of the 
departments are working on a seven- 
day basis. The factory resumed 
operations after the banking holiday 
by calling back 1,500 men. Since 
then there has been a steady in- 
crease in production and employ- 
ment. 

Most of the drop forge depart- 
ment is working on a 24-hour basis 
and Welch said indications are 
favorable for increased activities 
next month. The factory is follow- 
ing a policy of calling back its old 
employees as fast as places are open 
and is taking on no labor from out- 
Side New Castle. 


FORD AND AYER END 
AD. CONNECTION 


Detroit, Mich., April 18.—After 
handling the Ford Motor Company 
account since May, 1927, N. W. 
Ayer & Son, one of the largest ad- 
vertising agencies in the United 
States, has definitely separated its 
connection from the Ford Motor 
Company. 

Since no announcement has been 
made that another agency has 
taken this account, it is understood 
that Ford is without any advertising 


agency. 














CONN. CITY SEEKS 
TO PLACE CURB ON 
“BAIT” ADVERTISING 


Waterbury, Conn., April 18.—Ad- 
vertising of “leader” or “bait” items 
would be sharply curtailed under 
the terms of a proposed city ordi- 
mance requiring all merchants to 
state the number of articles or 
quantity of merchandise to be sold 
at the advertised price. The ordi- 
nance, which is said to be receiving 
favorable consideration from the 
Board of Aldermen, is supported by 
a group of Waterbury retailers af- 
filiated with the Chamber of Com- 
merce. 

Aimed particularly at stores which 
advertise standard articles at greatly 
reduced prices but carry only a small 
stock of such articles and try to per- 
suade the customers to buy some 


other item, the proposed law would 
affect all types of retail business, 
with particular emphasis on “cut 
rate” automobile supply stores and 
other firms which habitually use 
“leader” advertising. 

The measure would require a 
statement of the amount of stock 
in all cases where the stock of the 
advertised item does not exceed $25 
in value. If the store placed on 
Sale more than $25 worth of the 
specific article, it would not be re- 
quired to list its stock. All types 
of advertising media are covered, 
including display windows. The 
ordinance would also prohibit such 
limitations as “one to a customer” 
unless the limitation had been 
specified in the advertisement. 

The retailers’ committee is seek- 
ing to improve the ordinance and 
iron out some “kinks” before final 
enactment, but no line of business 
will be exempt from its provisions, 
Frank Green, secretary of the 
Chamber of Commerce, told Auto- 
motive Daily News. 


LOUISVILLE SALES 
IN 1ST QUARTER UP: 
BEER TRADE HELPS 


(Continued from Page 1) 


weeks ago remarked that he believed 
that 1933 would show a slow but 
steady gain over 1932. Similar opin- 
ions were voiced by other prominent 
dealers, but the business men as a 
whole had lived on optimism and 
hope for so long that it appeared at 
that time as if they were merely 
trying to appear cheerful and op- 
timistic or whistling for a wind. 

There appears to be little or no 
doubt that business conditions in 
Louisville are better than they have 
been. There are more people em- 
ployed, less charity necessary, prices 
of some commodities are rising, de- 
mand for some items is much better 
than it was; bank clearings, while 
below last year, are showing less loss 
than they were, and the percentage 
of loss is much better than in many 
other sections. Light real estate 
and building operations, along with 
lower prices of some items, tend to 
hold down bank clearings. 

It is reported that real estate this 
month has been a trifle more active 
than it was. Return of beer has in- 
dicated better suburban and other 
corner leases. 

Considerable adjustment of rentals 
under old-term leases, including 
leases in the automobile business, 
has been worked out. 

The lumber industry is showing 
improvement as a result of demand 
for brewers’ supplies of boxes, coop- 
erage, etc., and one Louisville com- 
pany that dismantled a cooperage 
plant which six years ago was the 
world’s largest, has ordered ma- 
chinery and is getting ready to re- 
turn to activity. 


COMPRESSOR LINE 

Bridgeport, Conn., April 18.—The 
New Era Machine Company, has 
Placed on the market a complete 
line of air compressors ranging in 
Size from 1% cubic feet per minute 
to 10 cubic feet per minute, and 
with a pressure range up to 175 
pounds for single stage compres- 
sors. The machines are designed 
for use in garages and service sta- 
tions as well as for painting, spray- 
ing and other operations requiring 
compressed air: Ve 
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| FINANCIAL NEWS | 


DU PONT 

Wilmington, Del., April 18—The 
preliminary report of E. I. du Pont 
de Nemours & Co. for the first quar- 
ter of 1933 shows a net income of 
35 cents a share on the common 
stock, comparing with 45 cents in 
the preceding quarter and 74 cents 
in the first quarter of 1932. All 
figures include the company’s equity 
in the undivided profits or losses in 
controlled companies not consoli- 
dated and dividends received from 
its General Motors Corporation in- 
vestment. 

Excluding the return from the 
General Motors investment, earn- 
ings for the first quarter were equal 
to 12 cents a share on the common 
stock, against 22 cents in the pre- 
ceding quarter and 29 cents in the 
1932 period. 


WILLARD BATTERY 


Cleveland, April 18—The Willard 
Storage Battery Company today 
announced the award of a contract 
for erection of a new forming build- 
ing at a cost of approximately 
$100,000. 


ALUMINUM CO., LTD. 

Pittsburgh, April 18.—Aluminum 
Company, Ltd., and fully owned 
subsidiaries report for 1932, as cer- 
tified by independent auditors, net 
loss of $930,134 after interest, depre- 
ciation, depletion; exchange losses, 
etc., and after crediting the account 
with $291,598 gain from the pur- 
chase and retirement of preferred 
stock and bonds. This compares with 
net loss in 1931 of $868,874 after in- 
terest, taxes, depreciation, deple- 
tion, etc., but before extraordinary 
charges. After deducting $188,575 
exchange losses taken in revalua- 
tion of net current assets in the 
countries which suspended the gold 
standards and crediting $84,518 for 
sundry adjustments not affecting 
1931 operations, deficit charged 
against surplus account was $972,931 
in that year. 


FAILURES 

New York, April 18—Business 
failures in the last week numbered 
439, against 653 in the same week a 
year ago and 416 and 437, respective- 
ly, in the two preceding weeks this 
year, Dun & Brandstreet reports. 
For the first half of April the failure 
record is much better than for the 
corresponding period in March, when 
insolvencies were considerably below 
those for the same month in the 
last eight years, according to the 
same source. 





KELSEY-HAYES. 

Detroit, April 18.—Kelsey-Hayes 
Wheel and subsidiaries*report for 
1932 net loss of $3,088,944 after all 
charges, including special reserves 
of $500,000 against inventories and 
$179,872 against tooling. Equity in 
losses for Kelsey-Hayes Wheel, Ltd., 
of England, not included above, was 
$276,354. Net loss for 1931 was $667,- 
228. 


A. 0, SMITH 


Detroit, April 18—Smith (A. O.) 
Corporation reports for six months 
to January 31 net loss of $1,716,936 
after depreciation, interest and other 
charges, comparing with net loss of 
$2,872,827 for six months to January 
31, 1932. 


YELLOW CAB 

Chicago, April 18.—Chicago Yellow 
Cab and subsidiaries report for 1932, 
as certified by independent auditors, 
net profit of $624,409 after deprecia- 
tion, Federal taxes, etc., equal to 
$156 a share on 399,300 no-par 
shares of capital stock. This com- 
pares with $1,056,635, or $2.64 a 
share, on 400,000 shares in 1931. Cur- 
rent assets as of December 31, in- 
cluding $1,056,319 cash, amounted to 
$1,300,828 and current liabilities 
$447,290. This compares with cash 
of $1,142,653, current assets of 
$1,354,094 and current liabilities of 
$645,914 on December 31, 1931. 

MENGEL 

New York, April 18. — Mengel 
Company and subsidiaries report 
for 1932: Net loss, after taxes, in- 
terest, depreciation, $368,021, inven- 
tory, adjustments and other charges, 
$1,250,510, against $671,606 loss after 
same charges and $304,735 inventory 
adjustments in 1931. Quarter ended 
December 31, 1932: Net loss, $660,- 
669 after same deductions and $368,- 
201 inventory adjustments, against 
$509,390 loss after $304,731 inventory 


adjustments in final quarter of 
1931; unfilled orders on January 1, 
1933, $919,000, against $1,073,000 
on January 1, 1932. Depreciation 
charges for 1932 included no pro- 
vision for idle plants at Jersey City 
or Rayville, La., and only partial 
depreciation on other operating 
plants, which depreciation was re- 
duced to approximate basis of oper- 
ations. 


PACKARD 
Detroit, April 18—At the annual 
meeting of stockholders of Packard 
Motor Car Company, the directors 
were re-elected. At subsequent 
directors’ meeting the officers were 
re-elected. 


CHRYSLER EXPORT 

New York, April 18—The Chrysler 
Export Corporation reports that 
overseas shipments of its cars and 
trucks increased 46.6 per cent. in 
the first quarter compared with the 
first quarter last year. For the 
period from 1930 to 1932, first 
quarter shipments increased from 
16.65 per cent. of all export ship- 
ments of companies in the National 
Automobile Chamber of Commerce 
to 28.33 per cent. 


PENNSYLVANIA RUBBER 


Philadelphia, April 18—Pennsyl- 
vania Rubber and subsidiaries for 
1932 report gross profit of $1,414,869 
on sales. After depreciation, taxes, 
interest, inventory writedown and 
other charges net profit was $30,044. 


MOTOR PRODUCTS 
New York, April 18.—Motor Prod- 
ucts Corporation for the quarter 
ended March 31 reported net loss 
after depreciation, taxes and other 
charges of $147,725, against $179,526 
loss last year. 


CATERPILLAR TRACTOR 
Peoria, April 18.—Caterpillar Trac- 
tor Company for March reports net 
profit of $8,573, contrasted with net 
loss of $167,430 in preceding month. 
Net sales were $1,058,597, compared 
with $593,947. 


OHIO SUSTAINED 
IN COMMON CARRIER 
PERMIT DENIAL CASE 


(Continued from Page 1) 


the effect on interstate commerce 
merely an incident. The finding 
of congestion on the highway was 
sustained by the evidence. 

The courts refused to accept the 
theory that the decision excluded 
applicant from interstate commerce, 
stating that the order did not pro- 
hibit him from trans; goods 
over other highways of the state 
and he did not avail himself of the 
right to amend his application by 
designation of another route. 
Denial of the certificate was not 
found to be in violation of the com- 
merce clause of the Federal Con- 
stitution, 

LaRue Brown appeared for the 
Wolverine Lines (John T. Scott, 
Horace P. Moulton and Robert A. 
Wheeler with him on the brief). 


SUPREME COURT DENIES 
ALUMINUM CO. REVIEW 


Washington, Apri] 18—The Su- 
preme Court of the United States 
yesterday handed down a decision in 
the case of the Baush Machine Tool 
Company against the Aluminum 
Company of America, denying a 
review of a ruling by a lower Fed- 
eral court requiring the Aluminum 
Company to furnish certain infor- 
mation requested by the Baush liti- 
gant, 

The Baush Machine Tool Com- 
pany brought suit in the Federal 
Court for the Connecticut district 
claiming triple damages against the 
Aluminum Company of America 
under the Sherman anti-trust law?” 
The Baush attorneys filed a bill to 
require the Aluminum Company to 
produce its own records to be used 
in the anti-trust suit. This request 
was approved by the trial court and 
the decision was appealed against 
by the Aluminum Company, this re- 
view now being denied. This deci- 
sion paves the way for trial of the 
suit in the Federal Court for Con- 
necticut. 
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Chris Sinsabaugh 


Detroit Editor 


HE funeral and then the reading of the will—the last 

chapter of the life of a man who had been vividly 
identified with this industry of ours from its very inception 
—William E. Metzger, Bill, to his fellow townsmen and 
thousands of others throughout the country; to me one of 
my best friends in the business. 

So this is my tribute to Bill Metzger, who in my humble 
opinion, did more by and large for transportation as repre- 
sented by the bicycle and automobile than any one man I 
ever have known. And I have been in the automobile watch 
tower for more than a quarter century. 

~ 


7 

POSSESSED of a magnetic personality and indomitable 
energy, Metzger, from the time he started-in the automobile 
industry as its first dealer, always was working for the 
betterment of the business and the car owner also, always 
unselfishly and with no business axe to grind. He helped 
found Cadillac, Northern, E-M-F, and Columbia; he stood 
high in the councils of the National Automobile Chamber of 
Commerce; he was the guiding spirit in the great American 
Automobile Association for years; he was the leader in 
national legislation pertaining to traffic control and uniform 
laws; presidents of the United States turned to him for 
guidance in the solution of automobile problems. He was 
here, there, everywhere, with the helping hand outstretched 
if, perchance, transportation would benefit thereby. 

What a man! And I say this reverently. Bill, always 
trying to do something for somebody! I know of no one who 
can fill his shoes, Let’s draw the shades. 


x * « 

NOW FOR THE PROSAIC. Which brings to mind how 
present conditions have changed the viewpoint of the factory 
sales managers. ’Twasn’t so far back when a brass hat in 
this particular bracket thought in bulk terms; single unit 
sales meant nothing to him. That was up to the dealer. He 
was selling by car loads. Now it’s different. 

An apt illustration of this change of mind bobbed up 
the other day when a friend of mine in the advertising line 
happened to remark he ought to buy a new car. A little 
bird must have heard him, for within a half-hour the sales 
manager of a company making a popular car had this casual 
prospect on the phone and gave him a personal solicitation, 
following it up by chasing a salesman to the prospect’s office. 
Just an example of how the sales executive, on his toes for 
business—any kind of business—even if it is only one car, 
goes after it these days. Every little bit added to what you’ve 
got makes a little bit more, evidently is in the minds of sales 
executives with a quota to meet. 


*~ ” ~ 

ANOTHER GHOST of my Chicago past bobs up— 
Harry W. Cooper, who boasts that last week was the 
twentieth anniversary of his going into the accessory busi- 
ness for himself. And he’s getting the breaks, for his super- 
service station at 22nd Street and Indiana Avenue, Chicago, 
is at almost the entrance to the world’s fair grounds. 

Cooper is what we used to call a speed merchant in the 
bicycle days. A race rider of more than local repute, he 
used to follow the circuit in the summer and in the winter 
sell bicycle accessories for the concern whose wheel he rode 
in the races. So when the automobile came along, it was 
a natural transition to the counter of the Excelsior Supply 
Company, one of the leading automobile accessory houses of 
those days. Then came time out while Cooper went to 
Australia to represent Pierce-Arrow, R. C. H., Marion, Nat- 
ional, Woods Electric and U. S. Tires—from 1911 to 1913. 
Back to Chicago and Harry W. Cooper, Inc., over the door 
and that shingle has been there ever since. 


* * 

IF YOU BUY YOUR GAS from Standard Oil in Detroit 
you can participate in a contest. But there’s no catch to it. 
You don’t get any prize but you do have an opportunity to 
express appreciation for service you get at filling stations 
selling Standard Oil stuff and your vote is going to help 
the courteous attendant who looks after your needs. 

Each patron is being asked to fill out a card rating the 
attendant who serves him as to courtesy, promptness, effi- 
ciency and knowledge of products. The contest lasts two 
weeks and at the end of that time the company will publish 
the names of the three best service men as decided by this 
ballot. 

All of which will build up the morale of the working 
force, please the customers in that they can hand out verbal 
tips that cost nothing but which help things in general. 









“ 
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Retail Salesmen 


This department is devoted to the interests of the retail sales divi- 
sion of the industry. Salesmen, this is your department. Automotive 
Daily News wants you to get something from this department that will 
help you in your work on the firing line. It wants you to pass on 
your own experiences, success, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 
let us get it ready for publication. Your achievement or your mistake 
may help another salesman to make sales or avoid errors that cost 
you commissions. 

Dealers read this page. Give us the benefit of your reactions on 
these problems that affect the work! of your salesmen, the men on the 
firing line, the men who bring home the bacon or don’t. 


THIS DEALER DEMONSTRATES 
IT PAYS TO ADVERTISE 


By JAME MES R. _ LOWELL 

That it still “pays to advertise” 

the Du Teau Chevrolet Company, 1800-1920 O St., Lincoln, 
Neb., which topped all other dealers in the city in used car 
sales by a fair margin as the result of a combined news- 
paper and folder advertising campaign carried on throughout 
the month of February. The number of used cars sold dur- 
ing the month was ninety-two, an increase over February, 
1932, and January of this year, both of which were consid- 
erably better selling months than February, 1933, as } indi- 
cated by new car sales. ea 
In the campaign last month the 
newspaper copy was tied up with an 


attractive folder distributed to homes 
throughout the city. The folder was 











Here Are a Few of the Many 
Bargains 


On each side of the blocked-off 
portion was the following: 


prepared so that it could be mailed | we These 
under section 562 of the postal laws | yaintain Bargains 
and regulations, and a number of | the in 
offices were reached in this manner, | Largest Used 
The folder was printed on heavy | and Cars 
stock with two shades of blue and | most Are 
black on a white background. The | Complete Possible 
theme of the advertising was, “Your | Automobile Because 
neighbor will tell you—that we have | Service Our 
the best used car values in town.” | Plant Entire 
The first section of the theme was | in Plant 
carried on the front fold of the| the Is 
folder, along with appropriate art | State Under 
work, and the remainder of the | of One 
phrase was printed on the outside | Nebraska Roof 
back of the piece with further art | and and 
work. Invite Equipped 
The inside of the folder featured | Your With 
a few of the bargains in used cars to | Inspection Modern 
be had at the Du Teau Company, Machinery 
with each bargain blocked off and for 
accompanied by a highly reliable Every 
description such as “1931 Chevrolet Purpose 


In order to increase the effective- 
ness of the campaign a section of 
the show floor was roped off for 
the display of one of the outstand- 
ing bargains in the used car stock. 
This was tied up with the news- 
paper advertising and folders, with 
the printed reminder, “DON’T FAIL 
TO SEE THE BARGAIN ON THE 


coach. Here is a value that you 
can’t pass up. If you have a friend 
that’s a mechanic, bring him in and 
let him tell you what a real value 
this car is. Motor is reconditioned, 
it has new tires, seat covers and hot 
water heater, and is really priced to 
sell—$295.” 

The heading over the blocked-off 


descriptions of bargain was: SPOT.” En Py 
BUY FROM US WITH PEXTO NAMES LACEY 
CONFIDENCE Southington, Conn. April 18.— 


In the Past Five Years We Sold 6,714 
USED CARS AND TRUCKS 
This Must Mean Three Things 

1. Our prices are right. 

2. Our cars and trucks are proper- 
ly conditioned. 

3. Our cars give satisfactory serv- 
ice. 


|Mark J. Lacey has been elected 


cox Company, manufacturers 
tools, to succeed George S. Case, 
who becomes chairman of the board. 
Mr. Lacey, who has been vice- 
president and _ general 
continues as general manager, 





VIEW OF THE GENERAL MOTORS 


, 


was demonstrated by | 


president of the Peck, Stow & Wil- | States by Alvan Macauley 








HAROLD BORNSTEIN 


Making hay while the sun shines is 
an old proverb that has been adapted 
to the automobile business by the 
Cadillac Motor Car Company of De- 
troit in its March-April sales drive. 

In mapping out the campaign, 
General Sales Manager John C. 
Chick and his two aides, Don Ahrens 
and R, L. Newton, figured that the 
proper psychology to apply was to 
offer a financial stimulant to sales- 
men when the buying peak was at 
its height, which, of course, means 





This Is Your Page 
CADILLAC REWARDS ITS STAR SALESMEN 








E. B. RUSSELL H. G. HAMMOND 
district making this quota the sales- 
men in that district is to get the $5 
bonus for each unit delivered. 
Returns from the March competi- 
tions, just compiled, showed that the 
Western half of the country won the 
honors by getting 4 per cent. more 


of its quota than the East. 


is good a benus will spur a salesman | 
to greater efforts than in periods 
when sales are hard to make. 

So Mr. Chick selected March and 
April for the campaign and for 
March he made it a sectional battle 
between the Eastern and Western 
divisions, with salesmen each get- 
ting a $5 bonus for each unit de- Individual results show that 414 
livered during the month. This/salesmen won over $20,000 in prize 
month the plans have been changed | money, and that the total value cf 
a bit. Instead of a sectional com-|cars delivered in March exceeded 
petition each district in the country eee The eight salesmen who led 





the spring months. When business! is working against a quota. In any!the national field were as follows: 

Salesman Dealer City Del. Amount 
Harold Bornstein ..... - Cadillac Automobile Company of Boston.... Boston .............. 8 270.00 
E. B. Russell....... socece GOPURIIOUORHEIIG, FO. vivdicccecccadeccescccs Oklahoma City ..... » & 230.00 
H. G. Hammond......... Cadillac Automobile Company of Boston.... Boston ......... ‘nace 245.00 
J. MacKay ...... +eeeees Royston Cadillac-La Salle Company ....... . Pittsburgh ..... ‘eas 7 200.00 
George Dopsloff ........ Kasse] Cadillac Company ..............e0. « WO GE csccccce x £ 185.00 
William Dempsey........ Cadillac Automobile Company of Boston.... Boston ......csesee0. 6 180.00 
C. L. Bonwell...... eoeeee Cadillac Motor Car Company .......+e..e. Minneapolis ........ is 150.00 
el SR ois tcecaaws - Cadillac Motor Car Company ............6. New York ....... ‘enki 125.00 
AMERICAN CAR MAKERS 


AT BENZ MEMORIAL | 


New York, April 18—James D. | 
Mooney, 
Motors Export Company, is attend- 


ing the Benz memorial ceremonies 


being held at Mannheim, Germany, | 


this week as the official representa- 


tive of the American automobile in- | 


dustry. 


The ceremonies are being held in | 


honor of Carl Benz, pioneer Ger- 
man automobile manufacturer, who 
died in 1927. 

Mr. Mooney was asked to repre- | 
sent the car makers of the Untied | 
president 


of | of the National Automobile Cham- 


ber of Commerce and president of | 
the Packard Motor Car Company. 
He was also the industry’s dele- 


manager, | gate at the International Transport 


Congress held in Berlin recently. 








BUILDING at the Century of Progress International Exposition, 





president of the General | 


| years, thereby qualifying for an- 
| other distinction. | 


| has 


| was thus 
the end of the depression which in- 
| evitably would come. 





OUR LEADING DEALERS 


And How They Got That Way 








A series of brief biographies of outstanding motor car 


and truck merchants. 






DP 


OVERSTREET, 
Hupmobile Distributor in Fort Worth, Tex. 
J. R. Overstreet, Hupmobile distributor in Fort Worth, 


Tex., is one of the biggest, if not the biggest, automobile 
| distributor in the country—not in physical size, not in vol- 
bute of sales, although this is by no means inconsiderable— 
but certainly in territory covered. 

His territory extends 900 miles ©; 
from north to south and 450 miles | 
from east to west, and he knows 
every dealer well. 

Mr, Overstreet, in this vast do- 
main, has handled the Hupmobile 
exclusively for nineteen and a half 





His outstanding characteristic, 
however, is faith and the courage 
to back his confidence. Since auto- 
mobile sales started falling off 
markedly in 1930, Mr. Overstreet 
spent $17,000 in developing 
and strenythening his dealer organi- ' 
zation, secure in the belief that he 
wisely investing against 


Returning recently from a trip 
throughout his great territory, he 
reported marked improvement in 
conditions and a greater disposition 
to buy. | 

“While I do not look for an im- 
mediate return to the wild buying 
days of 1928 and 1929,” he said, “I 
look for early encouragement. Never 
in my twenty years’ experience in 
the automobile business have I ever 
seen dealer organizations on a more 





J. R. OVERSTREET 


success to the fact that he has 
steadfastly held to one line, making 
the names Hupmobile and Over- 
street synonymous, is “sold” on the 
idea that there is still a wonderful 


stable or businesslike basis for] opportunity for the automobile 
profit in operation. Dealers have | gealer. 
had a costly lesson in big overhead “Any man,” he said, “who is 


and will profit by it when sales 
start on the upturn again.” 
Mr. Overstreet, who attributes his — 


smart enough and financially able 


(Continued on Page 4) 
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The Poverty Plea 


UTOMOBILE salesmen today find the most frequent 
sales obstacle encountered the bald plea of poverty. 
Of course, there are many people in this country who nor- 
mally would be immediate prospects for new motor cars who 
have not at the present time the money to buy. Three and 
a half years of the deepest depression in history cannot pass 
without taking away from many people the money that they 
normally would have. That much must be granted. 


On the other hand, the millions of our people who 
have incomes, the millions who have jobs and salaries, 
have gotten, during this more than three years, into the 
habit of pleading poverty. Few of us have as much 
money as we once had, even on a comparative basis. We 
feel poorer, though in many cases this is more of a feel- 
ing than it is an actuality. 


During the depression years incomes are not the only 
things that have dropped. Prices for practically everything 
have gone down. Perhaps they have not altogether kept pace 
with the decrease in income, but they certainly have dropped 
to a degree that is actually amazing. The man who earned 
$5,000 in 1929 and who today is making $3,500 probably con- 
siders himself poor. He has developed more or less of a 
complex and considers himself definitely poorer than he was 
in 1929. Actually his $3,500 in 1933 will buy more than his 
$5,000 did in 1929. This is a fact that needs constant 
emphasis. When an automobile salesman approaches such a 
prospect, the first resistance he encounters is undoubtedly a 
plea of inability to buy because of poverty. 

What the long depression actually has done is to narrow 
our market for motor vehicles, not wipe it out. Fear and the 
feeling of poverty have narrowed the market beyond logical 
limits. Of course, the man who is not employed, who has 
no source of income, actually is poorer than he was in 1928 or 
1929 or even 1930. There are said to be between 10,000,000 
and 12,000,000 of our people unemployed. Obviously most 
of this very large segment of the population is definitely out 


of the automobile market until it again obtains work to give 
it income and buying power. 


The point we want to make for the benefit of auto- 
mobile salesmen is that the 30,000,000 people who still are 
working and earning in this country are not as poor as 
they think they are. Their dollars are going almost twice 
as far as they did in 1929. Even if their gross earnings 
are lower than they were four years ago, the actual net is 
not so far below the prosperous period that we once 
enjoyed. 


Of course, a salesman cannot charge in and demand a 
profit and loss sheet of his prospect’s business activities and 
then point out that he still is in a position to buy a car. But 
he can point out, in answer to the plea of poverty, that for 
those who have jobs and incomes the decrease is not as bad 
as the gross figures make it look. 


There are in America today enough people perfectly 
well able to buy motor cars to start an actual boom if only 
they could be persuaded to lay down their money. The 
manufacturers have done their job. They are offering 
more for the automotive dollar than they ever have 
before. The desire to own a car or to have a new car is 
still just as insistent as it ever was. The poverty complex 
and the poverty plea constitute the principal obstacle that 
salesmen have to overcome today. 


Actually the salesmen of America, and particularly the 
automobile salesmen, have it in their power to start the ball 
of revival rolling. It takes ingenuity, energy and imagina- 
tion to combat this plea of poverty, but the salesman may 
take this unction to his soul: That he is performing a patriotic 
act In persuading those who can to spend money, thereby 
benefiting themselves and all the rest of the country to boot. 


Single copies, 5 cents. 


Cont ibuting editor, John C. Wetmore. 
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(Continued from Page 3) 


to stay in the picture with a repre- 
sentative line of cars will make more 
money in the next ten years than 
ever before in automobile history.” 


He insists that the dealer must be 
adequately financed, maintaining 
that it is of no value to his dis- 
tributorship nor to the Hupp fac- 
tory to tie up with an unsubstan- 
tial man, “because he will be in and 
out before he can make any money.” 

Mr. Overstreet in thirteen years 
has sold 10,000 Hupmobiles in north- 
west Texas. After six and a half 
years in territorial organization 
work for the Hupp factory, in 1920 
he became the Hupp distributor in 
Fort Worth. In that year practically 
all Texas dealers had lost out and 
there was little interest in taking on 
lines, but Mr. Overstreet was strong 
in faith in Hupmobile and his 
ability to make money, and he began 
systematically building up an organi- 
zation, which almost immediately 
began to function effectively. He 
travels the territory himself, calls 
on all lines, painstakingly gathers 
all pertinent information. Having 
built up distributing organizations 
in Oklahoma, Texas and Louisiana, 
while traveling for the factory, and 
then having covered his own terri- 
tory almost acre by acre, he is per- 
haps the best known automobile 
figure in the Southwest today. He 
began his work when there were 
practically no roads, and has seen 
the territory paved and rapidly fill 
up with prosperous, growing towns 
and small cities and he looks for- 
ward with ever-growing confidence 
to far greater opportunities. 

Mr. Overstreet maintains whole- 


sale offices in Fort Worth, Dallas 
and Houstin. His home is in Fort 
Worth. 


CITY MACHINE ACQUIRES 
SHEFFIELD; REYNOLDS PRES 


Detroit, April 18—A majority 
stock interest and control of the 
Sheffield Machine and Tool Com- 
pany, precision gauge maker of Day- 
ton, O., has been acquired by in- 
terests identified with City Machine 
and Tool Works of the same city. 

C. H. Reynolds of Detroit, Mich., 
long associated with both the Cima- 
tool and Sheffield organizations, be- 
comes president of the latter. O. M. 
Poock, president of City Machine 
and T9o0l Works, becomes treasurer, 
while Louis Poock, general manager 
of City Machine & Tool Works, be- 
comes vice-president and general 
manager of Sheffield Machine and 
Tool Company. No other changes 
in personnel have been made. Mr. 
Reynolds plans retaining his resi- 
dence and offices in Detroit, Mich. 


TEXACO PUBLISHES _ 
CUBAN ROAD GUIDE 


The first road map ever printed 
in the United States showing Cuban 
roads and the relative position of 
the island to Florida has been pre- 
sented Mayor Tirso Mesa of Havana 
by Stu Hawley, director of Texaco 
National Road Reports and noted 
cross-country driver. 

Mayor Mesa, who is also director 
of the Cuban national commission 
on tourist travel, requested the map 
after learning that the charted 
roads of Cuba were to be included 
in an accordion-folding map booklet 
which also included maps of Florida, 
Alabama and Georgia. 











PENNSYLVANIA CITIES 
PASSENGER CAR SALES 
BELOW MARCH, 1932 


Harrisburg, Pa., April 18.— T%e 
Pennsylvania Motor List Company 
of this city today gave out passen~ 
ger car sales figures for March in 
two of the leading cities of this state, 
Philadelphia and Pittsburgh. Both 
cities show decreases this March 
under the sales totals of the samé 
month last year, but this, of course, 
was to be expected, in view of con- 
ditions during this crucial month, 

In Philadelphia March passsenger 
car sales this year totaled 1,430 
units, against 1,776 in the samé 
month of 1932. Pittsburgh this 
March had 735 passenger car sales, 
as compared with 1,069 a year ago. 
The decrease in Philadelphia is 
about 19 per cent.; that in Pitts- 
burgh about 31 per cent. 

Reports from both these cities in- 
dicate that there was a material 
pick-up in sales during the latter 
half of the month, and dealers are 
hopeful that this strengthening in 
sales will continue through April. 


COMING EVENTS — 


APRIL 
12-27—Milan, Italy. International 
mobile and Nautical Show. 
21-21—Cleveland, ©. Wationa! Petroleum 
Association, meeting. 
MAY 
2- 5—Washington, D. C. United States 
Chamber of Commerce, meeting. 
17-18—Tulsa, Okla. American Petroleu 
a. mid-year meeting, May 
‘otel. 


Auto- 


JUN 
16-17—Louisville, Ky. American Automo- 
bile Association. convention. 
18-July 3—Bordeaux, France. Seventh Au- 
seenenee, Nautical and Aeronautical 
ow. 





Six Truck Sales Leaders for January, 1933 


FINAL REPORT TODAY 


Returns for today: Arkansas, Iowa, Louisiana, Massachusetts, Montana, Rhode Island, 


and Vermont. 


In this table: 48 states and the District of Columbia. 
{Comparative figures for December, 1932, will be found on page § 



























































State Sa | | 
Alabama 159 | Chev 99 | Ford 39 | Int 12 | GMC 3 | Indiana si° 1 
Arizona 37 | Chev 17 | Ford 14 | D-In st | | 
Arkansas 221 | Chev 129 | Ford 68 | Int 13 | Dodge 4 | I-Au 2|Fe-R-St 1 
California 728 | Ford 274 | Chev 214 | White 38 | Dodge 35 Int 28 | GMC 25 
Colorado 178 | Chev 84 | Ford 47 | GMC 16 | Int 14 | Dodge 6 | Stude 5 
Connecticut 124 | Chev 66 | Ford 25 | Int 9 | D-R 5 | GMC 4 | Stude 3 
Delaware 49 | Chev 29 | Ford 15 | I-In 2 | Reo 1 | | 
Florida 318 | Ford 149 | Chev 96 | Int 28 | Austin 26 | Indiana 5 | Reo a 
Georgia 121 | Chev 66 | Ford 39 | Int 9 | GMC 4\|* se 
Idaho 39 | Chev 20 | Ford 15 | Int 3 | GMC 1 | | 
Illinois 852 | Chev 242 | Ford 199 | Int 105 | DT 70 | GMC 54 | Dodge 36 
Indiana 405 | Chev 147 | Ford 141 | Int 58 | Stude 14 | Dodge 12 | GMC 9 
Iowa 221 | Chev 120 | Ford 53 | Int 24 | Stude 5 | DT 4 | GMC 3 
Kansas 85 | C-F 37 | Int 4|M-S 2|D-G 1{ | 
Kentucky 289 | Chev 134 | Ford 81 | Int 43 | G-S 7 | Au-DT 4|D-R 2 
Louisiana 175 | Chev 86 | Ford 52 | Int 22 | GMC 6 | Dodge 5 | Austin 2 
Maine 120 | Chev 62 | Ford 40 | Int 8 | D-R 3 | White 2| DT-G 1 
Maryland 166 | Chev 69 | Ford 40 | Int 13 | GMC 1 | Dodge 5 | Autocar 4 
Massachusetts 433 | Ford 141 | Chev 139 | GMC 26 | Int 24 | White 18 | Reo 15 
Michigan 401 | Chev 176 | Ford 135 | Int 34 | Federal 16/| D-S 8 | G-R 7 
Minnesota 291 | Chev 147 | Ford 93 | Int 20 | Dodge 11 | DT 8 | Stude 4 
Mississippi 99 | Chev 58 | Ford 34 | Int 4 | Austin 2 | Stude 1 | 
Missouri 206 | Chev 92 | Ford 76 | Int i9 | Dodge 5 | GMC 4 | Indiana 3 
Montana 9 | Ford 3 | C-G-In 2 | | | | 
Nebraska 88 | Chev 42 | Ford 28 | Int 7 | DT-D 3| G-S 2 | 
Nevada 26 | Chev 10 | Ford 9 | D-In 2 | G-M-R 1 | | 
New Hampshire 37 | Chev 17 | Ford 10 | DT-In ai* 4 | 
New Jersey 358 | Chev 137 | Ford 101 | Int 29 | Dodge 17 | Mack 13 | DT 11 
New Mexico 13 | Chev 38 | Ford 28 | Int 5 | D-S 1 | | 
New York 974 | Ford 303 | Chev 269 | Int 78 | White 68 | GMC 47 | Dodge 41 
North Carolina 402 | Chev 194 | Ford 138 | Dodge 18 | Int 17 | GMC 9 | Au-DT 6 
North Dakota 30 | Chev 16 | Ford 8 | Int 4!D-G 1 | | 
Ohio 507 | Chev 190 | Ford 186 | Int 56 | Dodge 14 | DT 12 | G-R-W 6 
Oklahoma 234 | Chev 134 | Ford 56 | Int 22 | Dodge 8 | GMC 6 | Indiana 3 
Oregon 40 | Chev 18 | Ford 17 | G-I 2 | Reo 1 | | 
Pennsylvania 842 | Chev 344 | Ford 259 | Int 80 | Dodge 37 | White 20 | GMC 19 
Rhode Island 61 | Ford 27 | Chev 14 | Int 5 | Reo 4| D-Fe-G 3/| P-S 1 
South Carolina 113 | Chev 69 | Ford 26 | Int 6 | Austin 4| GMC 3 | Dodge 2 
South Dakota 38 | Chev 15 | Ford 14 | Int 5 | - 1 | | 
Tennessee 193 | Chev 101 | Ford 54 | Int 14 | Dodge 4|Fe-S-w 3] G-I 2 
Texas 923 | Chev 512 | Ford 280 | Int 67 | GMC 19 | Dodge a oe 6 
Utah 60 | Chev 35 | Ford 14 | Int 5 | GMC 3 | Dodge 2 | Reo 1 
Vermont 41 | Chev 16 | Ford 15 | Int 1 | Dodge 2 | Reo +] 
Virginia 256 | Chev 137 | Ford 84 | Int 9 | D-G 8 | White 4 Reo 3 
Washington 126 | Ford 71 | Chev 54 | Int 15 | Dodge 6 | G-R-S 4|Indiana 3 
West Virginia 153 | Chev 15 | Ford 56 | Int 13 | GMC 3 | D-I 2 | Stude 1 
Wisconsin 236 | Ford 91 | Chev 73 | Int 18 | DT 15 | Dodge 10 | GMC 8 
Wyoming 44 | Chev 21 | Ford 11 | D-In 5 | G-s 1 | | 
Dist. of Columbia 82 | Ford 38 | Chev 22 | Int 8 | White 7|D-G 3;°? 1 
Totals 11,713'| Chev » 4,884 | Ford °43,734 |"Int  -': 983 | Dodge’ 360 | GMC 344] White 207 
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Production — Engineering —Factory 


Edited by Herbert Chase 


Benefits of Higher-Compression 
Engines Discussed 





SIMMONS PERMANENT 
WATER-PUMP SEAL 





The Simmons Manufacturing 
Company, Cleveland, O., has an- 
nounced a permanent water pump 
seal which is now available through 
its jobbers. 

The seal is completely assembled 
in one piece with no parts to fit 
together. 


water pumps. It is stated that the 
new seal can be installed quickly 
and easily by simply pushing out 
the pump shaft after removing the 
old packing nut. The new seal is 
then screwed to the pump housing 
and the pump shaft pushed back 
into place. Even though the old 
shaft is worn from the old packing, 
replacement of the shaft is not 


necessary, it is claimed, because the 
seal contacts forward where. the 
shaft has not been worn. It is 
stated that there are no parts or 
packing to be replaced in the Sim- 
mons seal, which is guaranteed per- 
manently leakproof. The seals are 
supplied in sizes for all popular 
cars. 


NEW LOW PRICES ON 
DU PONT NO. 7 LINE 


Wilmington, Del., April 18.—Sub- 
stantial price reductions on No. 7 
Duco Polish and other No. 7 prod- 
ucts have been announced by E. I. 
du Pont de Nemours & Co., Inc., 
The new prices are 25 = cent. me 


on some items. Pints of No. 7 Duco 
Polish es been reduced from $1 to 
75 cents, and the quart size was 
cut from n $1.50 50 to $1.10. 


HOSE COUPLING DISPLAY 


An attractive new counter display 


It replaces the regular | holding a dozen hose couplings is 
,, packing nut on standard equipment 


now offered, free of charge, by the 
DeVilbiss Company, Toledo, O., with 
every order for twelve or more coup- 
lings. In addition, the price of De- 
Vilbiss hose couplings has been re- 
duced. 


GASOLINE TAX RECEIPTS 
Nashville, Tenn., April 18.—Gaso- 
line tax collections in March totaled 
$839,786, as compared with $872,624 





SLEEVE PRESS AND 
EXTRACTOR 


A portable screw-type press for 
inserting and extracting removable 
cylinder liners is being marketed by 
the Ohio Piston Company, Cleve- 
land, O. It consists of a vertical 
screw and a head holding a nut with 
a driving shaft at right angles to 
the screw. This head is set on the 
top end of the sleeve, and a yoke at 
the bottom of the screw fits against 
the lower face of the cylinder block. 
The cross-shaft has a hex end, 
which can be. driven either by a 
standard electric drill with a hex 
socket for a %-inch nut or by a 
speed wrench turned by hand. For 
sleeves up to 4 inches in diameter 
the press lists at $12.50, and for 
sleeves over 4 inches at $16. 


NEHLS MAKES NEW 
CONNECTION 


Detroit Metal Specialty. Corpora- 
tion, Detroit, Mich., announces that 
C. H. Nehls has joined their organ- 
ization in the capacity of an en- 
gineer. Mr. Nehls is well known to 
the automobile trade, having been 
connected with the Houdaille 
Hershey Corporation, Detroit Car- 
rier Company and the Oakes Prod- 
ucts Corporation. 





for March, 1932, according to figures 
just made public by the Depart- 
ment of Finance and Taxation. 





Six Truck Sales Leaders for December, 1932 


(Comparative figures for January, 1933, will be found on page 4) 


| | 
DECEMBER, 1932 | FIRST SECOND | THIRD FOURTH FIFTH SIXTH 
eae enientpetnresnnae liens tenancies 

































































State Sales | | 
Alabama 106 | Chev 48 | Ford 35 | Int 8 | Dodge 3 | R-I 2|° 1 
Arizona 37 | Ford 28 | Chev 7 | GMC 2 | | ! 
Arkansas 11 | Ford 6 | Chev 4 | Int 1 | | | 
California 455 | Ford 236 | Chev 86 | Dodge 25 | Stude 20 | Int 18 | GMC 12 
Colorado 51 | C-F 18 | Int 5 | Dodge 3 | S-WO 2 | G-R-W 1] 
Connecticut 168 | Ford 50 | Chev 47 | GMC 14 | Int 13 | Dodge 12 | Reo 8 
Delaware 35 | Ford 15 | Chev 10 | GMC 7|In-M-St 1 | | 
Florida 313 | Ford 170 | Chev 71 | Int 23 | DT-FE-R 5 | Dodge 4| GMC 3 
Georgia 82 | Ford 34 | Chev 31 | Int 9|D-G 2 | DT-I-Wwo 1 | 
Idaho 16 | Ford 10 | Int 3 | Chev 2 | Reo 1 | | 
Mlinois 480 | Chev 215 | Ford 214 | Int 16 | DT 15 | Dodge 11 | Fe-1 2 
Indiana 156 | Ford 68 | Chev __36 | Int 22|GMC _‘9/| Indiana _5 | Stude 4 
Iowa 306 | Ford 119 | Chev 110 | Int 45 | DT 10 | Dodge 9|S-wo a 
Kansas 62 | Ford 18 | Chev 16 | Int 10 | GMC 5 | wo 4|DT-D-M_ 2 
Kentucky 222 | Ford 87 | Chev 65 | Int 22 | GMC 14 | Dodge 10 | DT 9 
Louisiana $1 | Ford 48 | Chev 17 | GMC 7 | Int 5 | DT 2 | Dodge 1 
Maine 58 | Ford 26 | Chev 24 | D-In si° 7% | 
Maryland 138 | Ford 51 | Chev _35|In-W ‘ll | B-G 6 | Dodge (5 | Autocar 4 
Massachusetts 292 | Ford 132 | Chev 59 | GMC 24 | Int 18 | Dodge 15 | Mack 8 
Michigan 509 | Ford 222 | Chev 173 | Int 40 | Dodge 24 | GMC 12 | Federal q 
Minnesota 145 | Ford 64 | Chev 46 | Int 11 | DT 6 | D-G 4 | Reo 3 
Mississippi 73 | Ford 43 | Chev 17 | Int 12 | Dodge 1 | | 
Missouri 317 | Chev 134 | Ford 106 | Int 22 | Dodge 19 | GMC 15 | DT 6 
Montana 14 | Ford 7 | Chev 3| G-R-wo 1] | | 
Nebraska 43 | Ford 20 | Chev 14 | Int 5 | Dodge 2| DT-wo 1 | 
Nevada 9 | Ford 5 | Int 2|C-M 1 | | | 
New Hampshire 26 | Ford 19 | C-DT 2 | Int 1 | | | 
New Jersey 412 | Ford 189 | Chev 97 | Dodge 24 | Int 23 5 | GMC 19 | Indiana 10 
New Mexico 66 | Ford 38 | Chev 21 | I-In 2 | Dodge 1 | | 7 
New York 165 | Ford 304 | Chev 156 | Int 51 | Dodge 42 | White 38 | DT 25 
North Carolina 224 | Ford 111 | Chev 80 | Int 10 | Dodge 8 | GMC 5 | DT 
North Dakota 7 | Ford 3)* 1 | | | 
Ohio 752 | Ford 317 | Chev 189 | Int 53 | GMC 48 | Dodge 42 | WO 27 
Oklahoma 120 | Ford 54 | Chev 41 | Int 11 | Dodge 6 | GMC 5 | M-S 1 
Oregon 50 | Ford 30 | Chev 11 | GMC 6 | Int 2 | Indiana 1 | a 
Pennsylvania 1340 | Ford 545 | Chev 303 | Int 125 | Dodge 94 | GMC 66 | Reo 26 
Rhode Island 86 | Ford 34 | Federal 18 | C-G 10 | DIn-R-W 2| * 1 | 
South Carolina 175 | Ford 39 | Chev 18 | Dodge 5 | Int 3 | Stude 2 | G-M-W 1 
South Dakota 29 | Ford 16 | Chev 7 | Int 4 | Dodge 1 | | 
Tennessee 122 | Chev 50 | Ford 46 | Int 12 | Dodge 4 | Federal 3 | G-S-W 2 
Texas 443 | Ford 227 | Chev 156 | Int 39 | GMC 8 | Dodge 5 | White 3 
Utah 13 | Chev 6 | F-In-R _ _2| Wo 1 | | | 
Vermont 26 | Ford 16 | Chev 5 | Int 2 | B-D-W 1 | | 
Virginia 201 Ford 112| Chev _‘54 | D-In 9| DT 6 | GMC 5 | B-R 2 
Washington 231 | Ford 111 | Int 59 | Chev 37 | GMC 5 | D-S 3 | M-R 2 
West Virginia 128 | Ford 58 | Chev 38 | D-In 9 | Indiana 5 | GMC 4 | ° 1 
Wisconsin 159 | Ford 61 | Chev 43 | Int 17 | Dodge 8 | DT-G 6 | Reo 5 
Wyoming 20 | Ford 10 | Chev 5 | Int ~3 | Reo 2 | | . 
Dist. of Columbia 84 | Ford 24 | GMC 9 | Chev 7 | Dodge 4 | Federal 3 | DT a 
Totals 9,522 | Ford 4,19§ | Chev 2,626 | Int 764 Dodge 426 | GMC 364 | DT 147 






KEY TO ABBREVIATIONS AND SYMBOLS 





Au—Austin; A—Autocar; B—Brockway; C—Chrysler; D—Dodge; DT—Diamond T; F—Ford; Fe—Federal; 


G—GMC; I—Indiana; In—International; LFB—La France-Republic; 
S—Studebaker; St~Stewart; W—wWhite; ‘WO—Willys+Qverland. *All; trucks in this position registered only one. 


M—Mack; P—Pierce-Arrow; 


R—Reo; 


By F. R. 
Automotive Executive Engi 





SPEED 
neer, Ethyl Gasoline Corp. 


(Abstract of a paper presented before the New England section, Society 
of Automotive Engineers) 


Through theoretical considerations certain increases in 


power and decreases in speci 
predicted for certain increases 


fic fuel consumption can be 
in compression ratio. Figure 


1 shows such improvements when the compression ratio is 


increased from 4 to 1 to some higher value. 


with a 4 to 1 ratio is increased 


If an engine 
to 5 to 1, the improvement in 


power and decrease in fuel consumption should be in the 
neighborhood of 13 to 14 per cent. 
It might seem that the increase ® 


in thermal efficiency produced by 
moderate increases in compression 
ratio is not great enough to affect 
largely the performance of the auto- 
mobile. If, however, we consider 
the vehicle as a whole and not 


40 


a 
Qo 


Consumption, Percent. 


Increase in Power and Decrease in Fuel 
cool 
° 


Volumetric 


ing the compression ratio adds a 
greater percentage to the reserve 
power than it does to the power of 
the engine as a whole. 

Of two production cars for which 
optional 


compression ratios are 





Compression Ratio 


Effect of Compression Ratio on Power and 
Fuel Consumption at Constant Speed. 


Fig. 


merely the engine, a different pic- | 
ture is presented. An automobile 
requires a certain amount of power 
to drive it on the level at a given 
speed. Whatever additional horse- 
power the engine possesses is avail- 
able for hill climbing, acceleration 
and the like, therefore, the ad- 
ditional power produced by oe 










1 


available, car A has a standard 
compression ratio of 4.8 to 1 and an 
optional low compression ratio of 
4.4 to1. The increase in compres- 
sion pressure resulting from the in- 
crease in compression is only 10 
pounds but the improvement in car 


(Continued on Page 6) 
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Benefits of Higher-Compression 
Engines Discusses 


(Continued from Page 5) 


performance and fuel economy is re- 
markable. Improvements in ac- 
celeration time are in the neighbor- 
hood of 11 and 12 per cent. A de- 
crease of three seconds is noted in 





arises as to the effect of this in- 
crease in horsepower and torque on 
the life of bearings and other en- 
gine parts. To the uninitiated it 
might appear that an increase in 
compression ratio causes an increase 


the time required to climb the 7.2 | in bearing loads. Actually, however, 


per cent. grade and a decrease of 
12.6 seconds is noted in the time re- 


quired to climb the 11.6 per cent. 
grade. The increase in miles per 
gallon throughout the entire speed 
range is from 7 to 8 per cent. The 
increase in top speed is 2.2 miles 
per hour. 

Car B, with a standard compres- 
sion ratio of 5.8 to 1, is provided with 
an optional high compression ratio 
of 7.0 to 1 available. In this car the 
increase in compression pressure is 
50.8 pounds per square inch. The 
improvement in time required to ac- 
celerate is 12 to 13 per cent. The 
decrease in time required to climb 
the 7.2 per cent. grade and the 11.6 
per cent. grade is 2.8 and 3.8 sec- 
onds, respectively. The increase in 
miles per gallon throughout the en- 
tire speed dange is from 11 to 25 per 
cent, The top speed is increased 3 
miles per hour. 

Improvements in overall perform- 
ance attained by increasing com- 
pression ratio and consequently 
compression are quite evidently ac- 
complished because the horsepower 


| 
| 


| 





the average bearing load canbe dim- 
inished by an increase in compres- 
sion ratio. This seeming paradox 
results from the fact that the in- 
ertia forces in engines are almost 
invariably larger than those due to 
gas pressure. These inertia forces 
attain extremely large values at high 
engine speeds and would impose 
heavy overloads on crank pin bear- 
ings if they were not opposed and 


| therefore decreased by the gas pres- 


sures in the cylinders. Any increase 
in gas pressures therefore decreases 
the extreme loads to which the 
crank pin bearings are subjected. 

Fig. 2 shows the average net 
crank pin force which is actually ex- 
erted when an engine is operating 
at wide open throttle with a 5.5 to 1 
compression ratio and with a 7 to 1 
compression ratio. The average in- 
ertia forces exerted are also shown. 
It will be noted that at 2,500 r. p. m. 
and above, the net average crank 
pin resultant forces of the 7 to 1 
compression ratio are below those 
for the 5.5 ratio. 

Fig. 3 illustrates the heat balance 
of a modern production engine with 


and torque of the engine have been | compression ratios of 5.2 to 1, 6 to 


improved. Frequently the question '1 and 7 to 1. 


The maximum brake 





CUMULATIVE N 














States 


Chrysler 

















CHRYSLER GROUP 











horsepowers at 3,000 r. p. m. are 56, 
63 and 68, respectively. Attention is 
directed to the curves showing ex- 
haust gas temperatures which at 
3,000 r. p. m, are: 


With 5.2 to 1 compression ratio 
approximately 1,225 deg. F. 

With 6 to 1 compression ratio ap- 
proximately 1,175 deg. F. 

With 7 to 1 compression ratio ap- 
proximately 1,110 deg. F. 

The heat to cooling water at 3,000 
.. BM. Bs 

With 5.2 to 1 compression ratio 
| 250,000 B. T’. U. per hour, approxi- 
mately. 


232,500 B. T. U. per hour, approxi- 
mately. 

With 7 to 1 compression ratio 
231,250 B. T. U. per hour, approxi- 
mately. 


~ These results indicate that the 
similar parts operate are somewhat 


with lowcompression and _ that, 
such parts is less severe. 

There are certain requirements of 
a fuel for the gasoline engine 
whether it is of the high efficiency, 
high compression or of the low com- 


pression type if we expect the best 





FORD GROUP 


performance from it. The important 
properties of a fuel for a gasoline 
engine are: 

1. Heat of combustion. 

2. Volatility. 

3. Freedom from objectionable im- 
purities, 

Tendency to detonate. 





(To be continued) 
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Cadillac 


With 6 to 1 compression ratio | 


temperature at which valves and | 
lower with high compression than | 


therefore, the duty imposed upon | 
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EW PASSENGER CAR REGISTRATIONS FOR 
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Chevrolet 
Oldsmobile 










































































































































































































Alabama | 17) 4) si 121) 173 | 224| 1| 225 | 34/ 1| 564| | 6| 51| 656 | 13 1| 14 
Arizona | 4) 8) 12; 20) 44] 67| 67| 23) | 142| | 10| 22| 197 | 6 2| 8 
Arkansas | 26 —S—«dS|_—=Ss=«éAO|SC«i 438| 561] 1| 562 | 48) | 1175 2| 12; 55) 1292 | qT 4 s 
California | 237,304) 551) 1686) 2778| —-2021;—«|sSSC*=<Cté‘é OY 547] 76, 3410) 52, 159, —«359 4603| 224) 66) Le 
Colorado _ | 35, ~=«23,~S*Ss«=«|~S*«ét dN) SCS*«w YS) SSC~SCSCSCSC*~*~«S BOY 33) 5| 634) qi] g44j 48) ” 
Connecticut L 39 37, 93,805 474| 175 6, 181 | 124) 10) -687/ 8| 33| 172| 1034) —=37 ry 41 
Delaware | 13 6 2 Cl 62] —«-83 l 83 | 26 3; _—«:195| | 13} 37 274 | re - 
Florida | 44,17] 89) 422) 572 | 723 6| 729 | 107) 6, 1096) 7| 20] 119) 1355, Sf ss} TC CS 
Georgia | 10 6 16) 124 156] 125) i, 126] 35| 2; 391| 5) 13) 34 oj; 
Idaho 1 2| yas 55] 46) 1| a7| 4} 98| | 4| 2) 108j 4 
Mlinois | ___182, 283) 417| 1478) 2360| 1806, 45) 1851 | 503] 55) 2722| 33; 321; +~«649 4283| 13027 157 
Indiana | 49, 185,175, ‘710 1089] 825; 2) 827 | 103| 5) 1438) 7; _-102{ —=«d180 1835] tit} 16 7 
Towa _ | 22 18, «61,220 321] 360 2; —~S*«*« DY 48) 3} —:1024| 1| 37] 117] 1130} 62; «i123 84 
Hanes _ ee | 253| 295). ~~*<1) 206) ~-59| | 502| i, 19 +67 648,88 41 
Kentucky _ | 50) 49, «156, «421 676] 413] 1| 414) 60) 3) 1091 2| 21) 72| 1249 | 37) 4| 41 
Louisiana | 17 14; ‘131; _——~«1S| 314] 500) 3| “503; ~—-49 6 1016 5| 25] 55| 1156 | 20) 3| = 
Maine | 4 9 26) 99| 138] 100} | 100 | 39) | _-220 2 16) 60) 337,22} 22 
Maryland | (54  ~+44~=«69|~=SC« 84 501] 349) 5) 354 | 103) 3) 1091/ 5| 47, «158 1407) 51) 3 ot 
Massachusetts | 92, 74| ~~+194)~—~—=«694 1054| —-636,~S*«*S 650| 346 23, 1918; +28, + +2156; +~=S «482 ae ave 
Michigan _ | __115, 123) 488, 702) 1428] 1526, 15) 154i] 379, 37) ~—3188,~~—32|)~=C« ASC my = ULULULLLULU® 
Minnesota | 581,68} 398] 329) 11| 340 | 111| 6| 1090 2| 52; «155 1416] 36, Ss 43 
Mississippi é i| 15 33 55]. 150, ~*| 150} 24 1/505) | 5, 43) sf 
Missouri | 82) 106) 225 880| 1293| 840 “iil B51, —«184| 12; —‘:1975) 10; —«:107 297] 2585 | luda ee 
Montana + 2 3 423 18] 28 | 28 | 6| 1; 34] | 2| 2] 45] ee 
Nebraska | 15) 3 42; 160 220| 276, 276) ~42 1) 451 3| 27 66| 604 | i : 
Nevada —*« iS aij 28) 58 l 58 | 16) | —88 | 3; iB 96 | Ea seni teniaae 
New Hampshire | 3,—~=S=S=C«4);=Si=‘“i*é‘iSYSC*«‘*«‘éi‘Y 4) 7 71| 15 | 168 26 ee 
New Jersey | (145 ~—94~=S=221, S767 1227| ‘662 13} 675| 390 36, 2273) 44; 189,648) Ue LULU 
New Mexico | 6 1| ~+2i| ~~—~=50 78). ~«98)S*~<CS~«*S 99, ~—~«*16; “| 174] 2| 5| 19) 216] _ acumen 
New York  —s|_—s 454/374) 1093/3042 4963| 2085] 60| 2145| «1383 157; 6715 98; 527; —«:1402 10282| 399! 69 463 
North Carolina | 49 21,78 ~—Ss«i86|SCCt*~=<C*é«‘ YYCOSC*C«é 7 560 | a 3! 28/129) oa, S 
North Dakota_| _3| ~~ 4|”~~S*«~“‘«‘éSS*SCS*« 48) 64 a | _iit| 5] «S| 149] a : 
Ohio ~—~~~*+| ‘171, ~—-248; 480, 1376 2275| 1477 +16' ~~ ~+1493) ~~ 323; ~~~41i|_~—3240| 34 ~=C«08~—=SC«é 8 4436] 198] 7 = 
Oklahoma | 29 24) —~«194|—=«T, 604) 482)—~S~S~«*S 483| 109) +10) +1672 ee 1999] 21) 2 = 
Oregon — | ‘16 ij 44] Ss: 182} —*147 | 147 | 19) | _-261; ] 8| 30| 318 | 11| | 
Pennsylvania | 266, +179, ~=561|_—~+144i 2447| 1287, ~~ 1308] 576| 45, +3632) +~«=«C«36| +~=S«260|SC—C«i 82 5261] 262] ss CU 
Rhode Island | _‘11|_—~<42)—~=S*~«SSY)SS=«i 208 | “2 76 | 51| 3] 336) 4| 8, 71| 473 | lj ss 
South Carolina | 14 6-34, ~S=«i | 185| 240, a a ee | 5| 32| 508] 20) 1 = 
South Dakota | 5) 3] 29 “82 119| «98 | 99 13/ | _ 202 ] 12| 26) 253 | | | a 
Tennessee 29) 1863 308, 418| 363 3; 366)  +%38| 2| oo ‘5 28) 67 1100 | 38| 3) 41 
Texas |___148 37| 225, —‘749| 1159) 1434 12) 1446| 320) 14|___ 4116) 12; 82| ~—«360| 4904| 73 oe 
Utah _ 1| 8-15), ~—66|-~=S*~*~<C~«S SSC i| 67] ‘14 2) 145 1| 3 8 173{ 17 as 
Vermont | 3| Z| 31 45] a”)6tC<‘<‘zaT;*é‘CS(<S;W:CS8Y 14 | 94 1| 9| 21| 139 | 16| 2} 18 
Virginia i=] S*C~«iAYS*S*«éddCT|~SC« 484) 445, ~~~=5| ~~ 66 3) 955) 1/26, ~~+144) 195] 86) a 
Washington _—‘| 30 22| 80; «197 329| «279 2| 281 | 61/ 5| 422) 2| 33| 90| 613 | 19 ES. 
West Virginia | 28) 19; ‘104 254) 405| 292 2| 294 | 31| 2] 458; 2| 12) 58| 563 | 27 2| 29 
Wisconsin |_ 24) 28) 114) 257) 423) 277, SCO 279| 108 8] 793| 856) —~163| 1136] 87|_—i9 = 
Wyoming 8 4) 16, ~—*44 7T2| 56 1) 57| 25 | 138) 4,19) 186] 16 2| = 
Dist. of Col. 19) 55| 158! 274| 3 M7) 45 6 653] 3 57 183} 977 42| 8 8 

Line Total 2699 2552! 6751]  19931| 23724| 322 6863} 597, 55721| 470| 3185] 9143 2903; 489 

Group Total | l | 31933 | | 24046 | | | lio. | | 75979) | sass 



























TEXAS TRUCK LAWS 
FAIL TO AID RAILS 


(Continued from Page 1) 
on actual and prospective regulation 


of motor trucks.” Referring to the 
Texas act limiting size and weight 
of motor vehicles and to the act 
regulating rates of “for hire” trucks, 
Mr. Fish states, “We do not believe 
that either act has made or will 
make a material change in the divi- 
sion of available traffic between the 
rails and the trucks.” 

Mr, Fish states that after making 


the study they have reduced their 
rates and that “a general downward 
revision of high short haul rates in 
this terfitory must come if carriers 
are to prevent trucks using short 
haul profit to cover their long haul 
losses.” 


Mr. Shaughnessy, who has been} 


a member of the Public Service 
Commission of Nevada since 1907 
and who is generally recognized as 
an authority on state railroad regu- 
lations, concurs with Mr. Fish. He 
states, “It will be noted that the 
restrictive regulatory laws of Texas 
are not accomplishing the results 
contemplated, for the reason that 
they are forcing the local traffic on 
to highway trucks that are privately 
owned by industry and producers. 
A scheme of equitable taxation 
would, in my view, meet the situ- 
ption much better, and, in connec- 
tion therewith, there is the necessity 
for the railroads to do what I have 
long advocated and what Mr. Fish 
has done, viz., reduce the rail class 


rates sufficiently to hold the busi- | 


ness to the he rails.” 





TOLEDO AUTOMOBILE CLUB 
ELECTS NEW OFFICERS 


Toledo, O., April 18.—Officers of 
the Toledo Automobile Club were re- 
elected at the first meeting of the 
board of directors for the 1933-34 
season. The officers are: Fred H. 
Broer, president; Albert P. Fall, 
vice-president; Dave T. Davies, 
treasurer, and M. J. McCormick, 
secretary and manager. Mr. Davies, 
Wesley S. Thurstin, Jr., and Leo S. 
Werner were elected trustees of the 
club. 

Members of the traffic, safety and 
courtesy committees are: Mr. Broer, 
Mr. Thurstin, Mr. McCormick, Frank 
Corns, D. D. Hatcher, Kenneth 
Campbell, C. L. Royer, Edwin A. 





Clay, J. F. Coombs, Bernard G. 
Kesting, Dr. Harold J. Long, Arthur 
W. Sievert, Langdon E. Hall, Fred B. 
DeFrees, Thomas O'Reilly, W. S. 
Smith and Charles R. Hatch. 


CAR MAKERS HEAR 
ALCOHOL-GAS FUEL 
PLAN PROGRESSING 


(Continued from Page 1) 


feasibility of this plan, Mr. Reeves 
reports. 

Likewise, independent studies are | 
being carried forward by the Society 
of Automotive Engineers, the Co-| 
operative Fuel Research Committee | 
and the technical experts of auto- | 
mobile and oil companies. 

The amount of agricultural alco- 
hol to be included in motor fuel | 
under this plan has not been deter- | 
mined definitely, although admix- 
tures of alcohol ranging from 2 to 
‘10 per cent. have been suggested. 





Motor fuel prices would be raised 
as much as 3 cents per gallon by 
the adoption of this proposal, ac- 
cording to some estimates received 
by the department. 

While farmers in the corn belt 
area of the Middle West are nat- 
urally enthusiastic in their support 
of the proposal, conflicting opinions 
have been expressed by some farm- 
ing interests who await further in- 
formation on the practicability of 
the plan. 

At the conference with Depart- 


ment of Agriculture officials farm | yotor Company, has formed a new 


the | 


spokesmen themselves raised 
broad question as to where their 
true interests reposed in the light 
of the fact that farmers as a class 
consumed approximately 20 per 
cent. of all motor fuel sold annually. 

In some cases farm leaders ex- 
pressed emphatic opposition to the 
proposal on’ the ground that the 
disparity between prices of gasoline 
and alcohol is too great and, fur- 
ther, that the plan contemplates un- 
fair discrimination. 


| Dealer Activties | 


AKRON, 0. 


The Summit Motor Company is 
the name of the new organization 
formed to handle Chevrolet cars, 
|}mew parts and accessories, in the | 
building formerly occupied by the 
Mankin-Ferris Company, 247-249 
| West Market St. The new company 


men, both in sales and service de- 


| partments, 
* * ° 


A. J. Akers, Inc., new Hudson- | 
Essex dealer in Akron, has opened 














| will be in charge of factory trained | With a decided pick-up the last few 
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Appointment of Albert F, Pearson, | manager, with O. W. Phillips gen- 
former Akron Ford. dealer, as sales | eral manager and in charge of Buick 


manager of the Akron branch of the 
Cadillac Motor Company, has been 
announced by D. J. Towell, manager 
of the branch. The Cadillac branch 
has added the Oldsmobile line, and 
the cars are now on display. Pear- 
son also will be used car sales man- 


ager. 
+ * + 


CANTON, 0. 


George P. Maloney, formerly asso- 
ciated with the Maloney-Zwick 


organization to be known as the 
George P. Maloney Company. He 
will continue as agent for the Chrys- | 
ler and Plymouth automobiles and | 
will continue to occupy the garage 
of the former company at 925 Cleve- 
land Avenue, N. W. 


L. P. Zwick and William Stealy, 
who were associated with the old 
company, have formed another con- | 
cern to be known as the Automobile | 
Supply and Paint Company, with 
headquarters at 704 Twenty-eighth 
Street, N. E. A. S. Zwick, who also 
was associated with the new com- 
pany, has not announced his future 
plans. 





* 


o 
GRAND RAPIDS, MICH. 

H. C. Rockwell, sales manager for | 
Row Motor Sales Company, Olds- 
| mobile dealers, reports Oldsmobile | 
has accounted for 45 per cent. of | 
Grand Rapids sales in its price class, | 


days. 
a7 
Grand Rapids Buick Company, 
having acquired the exclusive Pon- | 
tiac franchise for the city, an- 


7 * 


new salesrooms and service garage |nounces appointment of Leonard 


jat 888 East Market St. A. J. Akers | Kruithoff as service manager. Roy 


is in charge of ti the new W orga anization. Hazebrook will 


be Pontiac sales 





sales, 


” * * 


In spite of being handicapped by 
closed banks, G. A. Bowne, sales 
manager of Bowne Cadillac, reports 
prospects outside of the usual spring 
pick-up are bright. D. S, Robin- 
son, service manager, and C. H. Fee, 
parts manager, have been busy. 

7 8 . 

William A. Peiter of Peiter Auto 
Company, Continental distributors, 
has taken over the sales depart- 
ment under his own wing, Clarence 
A. Gauthier, sales manager for 
several years, retiring. 

7 


DUBUQUE, IA. 


The Universal Car & Tractor 
Company was host to more than 
thirty’ Ford dealers in a three day 
session, agency heads and salesmen 
from Iowa and northwestern Illinois 
attending the meetings. Zone offi- 
cials and factory representatives 
had charge of the meetings, which 
were devoted to all phases of sales 
and service. 


* 


we * 


WATERLOO, IA. 


The President Garage, 214 Park 
Avenue East, has been taken over 
by the Lichty Company, Inc., and 
is now being operated as a service 
garage and storage quarters, Burr 
G. Lichty being in charge. A full 
time mechanical department is being 
maintained and service in all its 
branches is being offered. The 
quarters were formerly occupied by 
the Fluckiger Motor Company. 












CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 








THE FIRST TWO MONTHS OF 1933 BY MAKES AND STATES 

















































































































































































































STUDEBAKER GROUP WILLYS-OV’D GROUP NON-AFFILIATED MANUFACTURERS 
States | 5 | | = | e State 
' 3 g g ‘i 3 | = E | 3 | § = | S$» Totals 
2 E * = 3 E § Seif £ E E 2 s | Se 
s¢ | 3 | & 3 re ee ee 7/31] 38 | 83 
& D = <i<« 5 o m = Zz £ fe = 
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— 3013 2| || 2| a dl [17 6 6 [2.380 
Coternis 1 31 _316|__ 319 555] ‘161 8| 169} 124| 74| | 13) 138) 68) I) 153) 97 38 21} 11,182 
cents | 3| 26| 35) 64| 37 4) 41 | 18| | 1| | 14, 22| 10) 6| 2) ‘1,886 
Connecticut | 5 16| 29) 50 | 18| 1| i9f 6 | | 1| 27; «1o)}ti‘(i‘i‘é‘i)]*COw#*#*CAY:COCCCCQQ 8 si]SSC«i« 898 
Delaware | l 7 2| 9 4 +I ec eee ee ee oe 8| | «460 
— a ae 28f 3] 40) 6| 256) S| SSCS] SSSCYCSSCSCS*S 712 | 4| 3,103 
Gong | | 11 19| 30| 5| 1| éy—SsCi|~SCSCSC=*iO a wy o|!CUTSC«W 2| 8) "| | 844 
Idaho | 7 | 7| 2| | 2; 1| i| l i ee eee i 388 
Illinois ] 18; +140 209, ~=S=*é«<‘CTY~S~C~«dS|_SC*~C:«*CS 164, —S56]=Ss=~=<“‘«é~“YS*~‘Y;C*«dSY:~SC*«i]SSC 3) isi; =—94]—S si 16] ‘9,710 
Indiana ||| a] 20a S| Ty ay] a 88) W]e. 
Towa 1 1| 28 15} 44| 30| 5| 35 | 2| r | l 3| 2 l 13| 13) 2 3] 2,004 
Kansas | 1| 17| 16| 34| Ce | li| | “1 | | 8| 5 | 9) 4) 3 1] _—+1,314 
Kentucky | 2| 65 26| 93 | 46) 2] 48 | 7 18 | 1| 6 6| 18] | 910 1| 2| 2,599 
Louisiana | 35 11| 46 | 16, Sti‘ 20| 2| 23 | i at a aa 35) 4| “2 3, «2,14 
Maine I 1| 9| 9| 19| 1| Cd ot a | i 6 2) | 649 
Maryland 1 4] 51| 40| 95 | “COI | —~*5| 3 2| 3) -17)—~—SC«W' [16 2 + “| _ 2,585 
Massachusetts | 25| 84) 127| 236 | 34| 6| 40, CG 11| : 13] 75) 54) ; ‘112 65) 17 3| 5,465 
Michigan I 9} 169) 54| 232 | 43| 1| 44] 5| | 17 1; 102; — «56 | 35,58] 85] 1 8,695 
Minnesota | 2| 35| 58| 95 | 40) 1| 41; Sosa 1| 3} 18] S397 ~— fl 16) 26| 4) 1] 2,440 
Mississippi | | 12 2| 14] 2| | 2] 1| 3) ] | 4 a Ree | 812 
Missouri | 18} 50 55| 123 | 66) 8) 74, ~—.20) ij 3| 6) 55| 32| Zz) 47) 28; 14 4] 5,237 
Montana | 2| 3| 5] | | 7 ee ee ee ee | 100 
Nebraska | 1 21| 17] 39 | 21) | 21| 2| 1| | 8] _ |, « ,  F | 1,192 
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Texas | 3| 118| 52| 173 | 37| 1| 38] sl| 20} | 5| 33 22) 21/ 30| 1| a a 
Utah | 2 4| 6| 1| 1 ] oe | di 1| 1 | ag 
Vermont | i 4| 2| 7| 4| | 4| | | | 2| 3| | 3| 2| : 5a 
Virginia | 1| 33] 27| 61] 20) 20| 6| 9| | 12| 13] | 9| 12| | com 
Washington | 30] 21| 51] 34| 2| 36] 1| | 1| 3| 12| 3| | 30| 2| 5| a 394 
13 4| 10| 9} 2| | 1,373 
West Virginia | 19| 10} 29 | 11 1| 12] 2| 1| | l 4) 19) | | aa 
Wisconsin | 2| 39) 36| 77| 31) | 31,8 l 1| 14| 10| 46) 8 4 | — 
Wyoming 1 6} ‘10 17| 2| ! ee ae | 3 | | 2| 2| a 07 
Dist. of Col. 4 39) 28) 21| 4| 25 2 3| l 4) 27| 24| l 26| 21/ , 
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When all ads are visible every 
advantage accrues—economy being 


most important. If you want your 
sales messages to be directed to 
leading factory executives, leading 
dealers and distributors at lowest 
cost, plan now to use Automotive 
Daily News. 


If It’s Seen 


In a good advertising 
medium small ads should 


be as effective as big ones. 


The size of an advertising message should 
depend largely on how much the advertiser 
has to say, not the page-size of the publication. 
If small ads are not visible, how do you know 
full pages are? 


In Automotive Daily News all ads are 
visible—always. All ads are near news. The 
high reader interest makes the reader go 
through the pages to get what he pays $12 a 
year for. He cannot help but see the ads. 


Automotive Daily News 


H. A. TARANTOUS, Bus. Mgr,, 350 HUDSON STREET, N. Y. C. 
DETROIT OFFICE: Geo. M. Slocum, Manager 
Fisher Building, Detroit, Mich. 


: d R. Cott , M. eo 
WESTERN the eici wis. culdeeee affenss 


Michigan 





